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Abstract 
Background and Objective: The tourism industry, as one of the largest and most important industries in 

the world and as a key component in the economic and social development of various regions, requires 

careful attention to the factors affecting it. This research has contributed to an in-depth understanding of 

the factors that influence tourists' decision-making to choose a destination and can be used as a roadmap 

for the sustainable development of the tourism industry in countries, especially developing regions. 

Finally, the findings provide suggestions for improving tourist attraction and developing tourism 

products. 

Methodology: The present study evaluates and ranks the most important factors affecting tourist 

attraction in four cities of Khorasan Razavi Province. Given the importance of tourism in economic 

development and job creation, identifying and analyzing the factors affecting tourist attraction is a basic 

necessity. The aim of this research is to evaluate and rank the factors of tourism attraction in the cities of 

Neyshabur, Quchan, Sabzevar and Chenaran.  

Findings and Results: In this research, the method of collecting information and data is carried out in 

two ways, in the first method, the information necessary for implementing the research is collected and 

evaluated through a questionnaire, and the second method includes library studies. Then, the main criteria 

are weighted using the fuzzy Soara method and the final ranking is done with the Kopras method. In this 

research, the cities of Neyshabur, Quchan, Chenaran and Sabzevar were examined and ranked based on 

natural, religious, historical, cultural, facilities and services factors. The results of the research show that 

the presented hybrid model has high accuracy and also Neyshabur city has the six criteria mentioned in 

the first rank in terms of examination. Finally, based on the research results, suggestions have been made 

to improve the tourism situation. 
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EXTENDED ABSTRACT 

 

Introduction  
 Tourism, as a historical phenomenon, has long attracted the attention of human societies and has 

always been evolving and developing in response to diverse social and economic needs. In recent 

years, with the increase in living standards and changing tastes of people, tourism has become 

one of the most important and productive recreational activities. These professional and social 

changes have made tourism an essential component of people's lifestyle Globally, various 

countries have realized the importance of this industry and have considered it as an effective tool 

for creating job opportunities, especially for young people. Unemployment is one of the major 

economic challenges that many countries are struggling with. In this context, tourism has been 

proposed as an effective solution to reduce unemployment rates and create employment in 

different regions. By developing tourism infrastructure, countries can use their human resources 

in this industry and contribute to their economic growth by attracting domestic and foreign 

tourists. In addition, tourism plays a very important economic role. In some small and 

developing countries, income from the tourism industry is considered one of the largest sources 

of export income. In these countries, tourism can account for more than a quarter of the GDP and 

contribute to the stability and economic growth of the country. This dependence on tourism leads 

countries to create a sustainable tourism infrastructure and attract foreign investments. 

Ultimately, the close relationship between tourism and the social and economic conditions of a 

country indicates that by investing in this industry, positive and sustainable results in economic 

and social development can be achieved. Iran country has a huge potential to become one of the 

main tourism hubs in the region and the world due to its unique diversity of natural attractions 

(from the shores of the Caspian Sea to the central deserts, and from towering mountains to dense 

forests), rich cultural heritage spanning thousands of years (including historical monuments, 

ancient sites, and ancient customs), and unique religious attractions (especially sacred sites). By 

reviewing the existing literature, it can be concluded that numerous studies have been conducted 

in the field of tourism evaluation, attraction, and retention. However, no study has been 

conducted using the fuzzy set method and the Kopras technique in the tourism industry so far. 

The fuzzy set method is known as a collective decision-making method (especially in 

fundamental and critical decisions), while the Kopras technique is a method for ranking criteria 

that requires fewer operations and provides more accuracy than other methods. Therefore, in this 

study, the two fuzzy set and Kopras techniques have been used to evaluate and rank effective 

criteria in attracting tourists. 

 

Methodology 

 

This In this study, the research method is applied. In the theoretical part, library studies and 

questionnaires were used to collect relevant information and examine existing definitions and 

concepts. This questionnaire was first prepared and distributed through interviews with experts 

and experts in the field of tourism, and the results of past studies and research in this field were 

also used. The research process was carried out as follows: First, the main criteria are weighted 

through the fuzzy Soara method, then the final ranking is done using the Kopras method. Finally, 

based on the results obtained, practical suggestions will be presented to improve the tourism 

situation of the province. Multi-criteria decision-making techniques can be used in different 
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functions depending on the type of data used. Multi-criteria decision-making techniques are also 

methods used to extract uncertainties in the evaluation process. To enhance the accuracy of 

results and reduce ambiguity within the questionnaire text, fuzzy numbers have been employed, 

and the SWARA method has been adapted to a fuzzy environment. It is worth noting that the use 

of fuzzy logic and fuzzy numbers is a common practice in multi-criteria decision-making 

methods, serving to eliminate ambiguities in respondents' statements and improve the precision 

of criteria. 

 

Results and Findings 

 

For this purpose, using the opinions of experts and experts in the field of tourism in the province 

is an effective tool in identifying factors affecting the attraction and retention of tourists. This 

study has identified six main criteria that specifically affect the attraction of tourists. These 

criteria include natural, religious, historical, cultural, social factors, and facilities and services. 

Since each of these factors directly and indirectly affects the attraction of tourists, their in-depth 

and comprehensive study can greatly contribute to the sustainable development of the tourism 

industry in the province. Proper management and quality improvement of these attractions, as 

well as effective advertising and providing up-to-date information about them, can help improve 

the experience of tourists and increase their willingness to visit again. Given the importance of 

human connections in attracting tourists, developing and promoting a culture of hospitality 

among the residents of the region is of particular importance. Finally, tourism-related facilities 

and services, including transportation infrastructure, hotels, restaurants, and entertainment 

centers, should be seriously considered as other effective factors. Providing these facilities will 

add to the attractiveness of the region and create a more desirable experience for tourists. 

Overall, the present study shows that optimal exploitation of the tourism potential of Khorasan 

Razavi Province requires attention to a set of different factors. This requires coordination and 

cooperation between government and private institutions, careful planning, and allocation of 

necessary resources for infrastructure development and improvement of service quality. 

Considering the existing attractions and potential of the province, implementing effective 

policies and programs can lead to the growth and prosperity of the tourism industry and 

ultimately sustainable economic development in this region. 

 

 

Conclusion 

 

The results of this study indicate that the expectations and perceptions of respondents regarding 

these factors are at a similar level. In particular, Neyshabur, as the most important holder of 

attractions and facilities, has taken first place in this ranking. This indicates that tourists have a 

correct understanding of the tourism capacities of Neyshabur. After Neyshabur, Sabzevar is in 

second place, which is also consistent with the initial expectations of the respondents. This result 

shows that residents and tourists have equally identified the unique capacities of Sabzevar and 

have understood its importance in attracting tourists. Subsequently, Quchan and Chenaran 

counties were ranked lower, which is consistent with the general perception of the respondents. . 

Finally, the results of this study show that paying attention to the factors affecting tourist 

attraction and accurately identifying their perceptions and expectations of the attractions of each 

county can help design optimal strategies for sustainable tourism development. This process can 
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act as a catalyst for achieving sustainable economic growth and play a significant role in creating 

jobs and improving the quality of life in these regions. 
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